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the complexity of making environmentally friendly decisions

the importance of brand response to complimentary customer comment
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biases in judging competence of people with disabilities

misconception about creativity and the nature of idea generation
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be it [a one-off interaction {around a particularly delightful or upsetting experience}],

V S L[] besAte| 2oj3
be it ~ or ... (~O|& ...0|& Zt0f)) *
70| E85| ELALL 817t L= ZHE0 2e U3d 45 E80|E,

L () RAT

Z3 whether ~ or

or [the development of a longer-term relationship with a significantly influential individual

L[] beSAte] 2of+ H&E ~ofe| A R

{within your customer base}].
~LHofl A

olzigol m7Y 7|5k Lol M TSl BER s JHelmel UK

o

Ael ZHol

rin

Ztof]

o
|0 HEHETL SESE A2 24
the importance of brand response to complimentary customer comment

1 [Being able to prioritize your responses] allows you to connect more deeply with individual customers,
sjal SYALFO  able + toFHA} EHV(S AL F0]) allow+ 55 0f+to 2 F At * MEdod
2T olzjzol Huo) PM2YS 2oF £ & W2 0f2E0| MY DUED O WS BAES WY + YA o =t

02 [Ifyou’ve ever posted a favorable comment — or any comment, for that matter — about a brand, product or service],

U EMNE L EMetE (™) (|]) positive, praiseworthy

2HoF of2{ 20| of'H BERME, HE E& MH|A0 2ol oKl oot 52 1 ZH|of CHol A ofwst o] o2t AlASH 2 o] ACHH,

think about what it would feel like [if you were personally acknowledged by the brand manager,

o
EEE

ek, as a result].

3 Zah 0§ £0f, 2 EHE X2 RE UYL= AYE WECHH off

AHOIRE (Q+F+5) r ZFE E A

L F0l+would+S AR ~ if+FO0l+ SALI A ~

(n ]

H 7|20 X | 2at.

I

03 In general, people post [because they have something to say] —
A | HEAY 8
YstHoZ, NZUES B o| U0IH 22 AAIBCH
and [because they want to be recognized for having said it].
[]because™ EH TSE & OO XA+ 22 SHAKRAM AIH 2T

Jda|n 2R Tek Aof cfsf AP Asty| WEofl (22 S

04 In particular, [when people post positive comments]

~gh ] RARE (§) favorable (gh) negative

they are expressions of appreciation for the experience [that led to the post].

= positive comments MAAb A A BAHEAL

£3], A2E0| 3EHY oAS AME i A2 I AMNES S T B ot A2l EHo|o

L aSH )« MEHOM by« ChA/ARIRt

05 While a compliment to the person [standing next to you] is typically answered with a response like “Thank You,”

~0f| Btsto] Al

the sad fact is [that most brand compliments go unanswered].
L[]:ise =4E0{H (2h) answered

HREA RSN EREA S5t

olziE Fol M Qi AR ChE HHS HE ZABLICKY 2 (fT0| SOIOX|E, £E ML (el HHUS B

e

* Oj2]o \ gE 1

rlo
njo

fX| ZCH= AO|Ch

=

06 These are lost opportunities [to understand what drove the compliments and create a solid fan based on them).

¢

A_J8gAN 8¢

drive (O|Z0{LHC}H % HIZhof| &k (to)

0|2 20| XS 0|20 H=X| olsstr O HXS HIT R 5o gust WS TS 5= Y= 7|3 E & AO|CL
® DZIo| THA XS Qs Do| HAC Xxto SCHsl= He Zosict
@ %ol EWE WU EAgozM BUCo ¥ H58S £Y 4 Ut
X @ A% 1M JOHE SoiM Dol HIl ¢3S 0|8 & £ QUrk
@ =2WE U MOAE Do BYHOI o|HS »8ohe EfEIt R FECH
® A9 oJHg Bt A2 EUES MER O|0|X|] HE0| =&0| FlCt
Words & Phrases
01 prioritize SMa=QIE Of7|Ch, LMA|SICH 02 one-off 23|49 03 interaction
04 acknowledge ZALSEDY, QI ShLt 05 recognize pupSkeyints 06 appreciation

07 solid st BH EFERSE

L= E 3

0x
fot

oy

Pl

the compliments

* compliment: & &
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misconception about creativity and the nature of idea generation

One of the biggest misconceptions about creativity is [that it takes a brilliant idea to solve a complex problem].

S one of the &g + S5YAL + TS At VvV  FARO IS e AR

gol'dol ot 7k 2 23 F St

rr

ST ZME siASH7| 2siA o 7ol 7|2t ofo|C|o{ 7} Eadirh= Zo|ct,

rEdet 2HE siZsts Ol o 7iel 7[2st ofo|L|oj 7t BedtitE A

Srmol Eam e e -
P (2K siZ2l) 2™ ()) magic bullet, clever scheme l=rjolzt wmolojet e XXXl ZXES Fo|z{H !

.0 . : I'silver bullet(2Eteho 2 HTS MOf St MSOIM HIZ. |
1%15 never thatj?ge s;lver bullet [thJat does the magic]. | Ol S5l B7] 0f21S ABS CHo] | Ze) E & AL |
— #ErE | 2M0[L} 27| X0l B M2 ojn|s}e BEof i

=xtEtoflME 0|20] Bt X = REX| T CHREES MAUH doME, 52 HX|o] YLYUHME, OEE HeEl= A2 Z3 stLte| 20| OfL|Ct.
Uxg 282 & BIFHo| A I () apparently straightforward (&) intricate, confusing, complex
It is, in fact, [a series of seemingly simple ideas] that counts.
| 4x 22 I Z 2SI} (/) matters, signifies

MY, Za% A2 vtz ZEI[o e Lol ofojcjofo|ct,

— YA — () particular (2 general, overall
The key is [to have enough ideas {that solve specific parts of the overall problem}],
to R YAT-FZH L 0f A_| enough ideasE MYALR 4Bt FHRBAE  x MEHY

19

2 HH 2N £ RE2& ciZsls 5= oto|C|0E 71X = Ao|H,

and then the thorny task looks very much tenable.
L— ZZES AL + H8AF —— (]) acceptable () untenable % 03|04

Jd2{H ZHAH2(7t Bo| Hop ¥ 5= A= N2 =L},

Since creativity comes from combining concepts in an unusual fashion,
o|% + v-ing () distinctive (2} usual, standard, typical

and since it is exceedingly difficult to trace the origins of ideas,
L hEF
Ho|Me lde SE8 WACE A L0,  ofo|c|oje] 2US FHELE RS WL 7| GEof

you are better off generating as many ideas as possible with the hope [that some of them would click].
be better off v-ing: ~sH=2 O Tt as many/much+2 Al as possible - = ideas (&) succeed

G2{20| O0|C|0| T LRI} dS3t7| & HiatHAM 7Hseh 3 B2 oto|C|ojE ThE0f HohH o LhS Zo|ct,

rEAR0 S ot BAE

06 That is [what great scientists and artists do].
= generating as many ideas as possible
o|Z{0] HEZ TSt AtStRtQt O & 7}7t Sh= Ho|Ct.
07 As the author Walter Isaacson notes,
~O2
‘The sparks come from ideas rubbing against each other [rather than as bolts out of the blue].’
0l2{ OtO|C|Of 7t &tz ZpEStALL SEE I &% Ql Ot0|C|0{ 7t 2hilighg ehA| of & X 23 A (= OF2 sHs0f gu{e, Huy)
* gh=o|ojof 4 () something unexpected, out-of-nowhere insights, lightening strikes of inspiration <
X7t Walter Isaacson0| 2t CHZ, “(&2|2io]) 22 07| K| &7 (tei|gio]) LMst= 20| otLla} oto|C|oi7t M2 OHEtS Yo7 MLt
* thorny: = A| OFE, 7JICHE & ** tenable: &0 & = Qe
@ EHs D ez Fo|XQl ofo|C|olE HEst7| of Lt
@ Holth 4t =istal® Fojzwar otLjgt B7|= TRsio)
X @ =TT IYS BSHOE At M ErYSt Hoj2o| WL
@ CHZ2 0|9 OIO|C|OjE E83tE A2 ZA HoXolzt & 4= girt.
® %2 Chash ofo|C|oj7t Qiom™ Xo|Moz ZHE siZst £ Qlct
Words & Phrases
01 misconception 2l 02 prilliant 7|dst 2 5% 03 commercial Ol Ao
04 silver bullet M Egor 05 exceedingly e =2 06 generate 2HS0f Lt
07 click dEiCh & E|Ct 08 holt out of the blue O] & K| 2257 (HEf| 810]) st A

HEH 4 NERNTER
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02 the complexity of making environmentally friendly decisions
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01 Sometimes it is hard to know the right thing to do for the planet.
L ghmizo] A | H8AN 8H9l R HA
Mo 2 X|E flof & 2 LS ot= Z10] ofHCL,
P A YA what (BhF )

02 What sounds good may not necessarily be so.

HASAF sound+HEA  EERFEEA|[F] .2 oftl)

7 E2l= Aol & 1X= #2 5= ALk

— one of the &5 + FFYAL 7t ~3F AS T otLt —
03 Rooftop solar panels, [iuds«innls, are one of the most expensive and least effective ways
\ many-more-most little-less-least

[to help the environment].
waysE FASHE HEAY ¥l toR AT

o
Ol S0f XS0 2XI5t= EHY MX| T2 BFE S 71 HIMD 7HY 2aHH0|X| 42 YHE T StLto|Ct

04 Buying local food can actually increase water pollution and waste.
SHA-F (2h) decrease I_[Tlp]

o . 2= - according to: O £4, &, E£&= HEIME
Xiof SiHEE FUSHE 2ol MHZ 2T 2@ MA7IE FINY £E Ac, g e
I'- depending on: 0| =7, 4%, E& 240
05 According to research from the Danish and UK governments, | meb 2L Mo g2t o) 8
~oj 2o | - based on: Ot Z7{L} 7|gtof| 2 ZFO|Lt
24 | EEol 020 ¥ uf A8

plastic grocery bags may actually be better than cotton bags for the chmate and for water.
\ 5O th2(goodel Hl®g) b !
Hiopaer H= HEo| ZA| WEH, AREE HIESX|7L MY 7|22 %% Sls H 7HEECHEH 4GS == QUCL

06 You may disagree with all or some of those claims, and you may be right.

VL (2h agree with L2 e B S2l= Ao BEA OHX| g2 == A= Al 37kX[(03, 04, 05= )
o2 128 FY ML = °E' ol S2I5tX| %2 = A1, o{2 20| 82 =& ACH
ro1Ede Ya: 7|25 Q¢ MEs Lojats A
07 It depends on your 1nd1V1dua1 circumstances.
~0f ATt L 118 29| personal » HlZHe4

A2 o2l AN dgo 2Lt

08 If you live in Phoenix, Arizona, (0@ emal, solar panels could be a smart choice.
L the theoretical possibility of something happening

o€ £0f o{2{20| of2| =Lt F2| Phoenix0ll 7 FoICHH, Ef QS HX[H0| HHSH MEHO] E 5= QUL

09 [Using your own cotton bags {continuously and without exception for shopping for several years}]

S EAFO L SA o2l 210l () invariably

is probably better for the environment than the alternatives.

Er S AL ' |

RESUHES B7| sl xpalo| H 7HLE of|2f 2lo] AL AF8sts A2 CiehSECt ofote &HFE0f| o LS Zio|ct.

10 Each of these choices depends on personal circumstances and behavior.

— each of + EFFAF + EFEEAF

olz{zt Ztzto| M HQINMQl Ay W0 T2 9ck,

s B | = A
* HIZro| A

11 The best solutions for the environment are personal.
sH Al 2330 solutions2 LXK FolJ v L 07 2&9| individual circumstances
2% s7s s AMel sEYe Aot

@ 7l& Lol wat A7) 240 0K g'o] &1 Uk @ ME8ELCH AA8S H0l& Aol & 2o o ZapHolct
X ® ZHolo| Mztat WEo mpat stzo) of Lt MEHo| Shapxict @ Jfelel TEd HEEn B Ao Mol o F =t Ut

® &4 B9 X&H MM = JHX|2e| 22 Byt st}

Words & Phrases
01 solar panel EfQF ™ K| £ 02 grocery ARE 03 continuously A%
04 exception 0l 2| 05 alternative cot
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03 FOE 7I% AlEe] 58S Wriol= ¢ 85t HA
biases in judging competence of people with disabilities

Consider people with disabilities.
HHE (7) contemplate, think about

Zof

T

71 ArbS el Hat

(=¥ criterion) — ZSYAf criteria?t =YX —
Often they are judged using criteria of competence [that are biased in favor of nondisabled people].
FSEI(F017F Bt =L MAAL A ~Ofl FEI5HA

adS2 HIZofAA FEISHA HSE S 7I1ES ME3H Bot=r

ob
ok

Q

ompare, (IS ERIIE, an average blind person with an average sighted person.

{2 L————— compare A with B (AZ B%t H|wsCf) ——— !

02
o

Ol S0 282 AlZf Zojolnt B AIZES 7HE AFRHE Hlmsl =i,

Who will be more competent in walking from one place to another?
(8) adept, capable, proficient from A to B (AOIA B7IFX])

B ROIM CHE ROE HOIZ 1 %7t o @58

You might think [that the sighted person will be more competent

e 5 v c

{because the sighted person can see where he or she is going} |, but this is using an unfair criterion.

AFHOIER (9+F+5) (9 fair, unbiased

.,.
-

A

o2z

ro

US £ 4 s AO| AL OfC|Z 74D YEXE ¥ 4 27| 20| o SEUHR ML £E UKD, of

1

rr

=34 7158 M83ta At
* OO & 9

[If you think about competence based on the fairer criterion of {who can best walk with the eyes closed} ],
ZH BAHE ~0 27435t () more equitable TX|AL of o] MO HE with+Z 0]+ A ZAL (=S 2HA)

then the blind person will definitely be more competent.

S () clearly, undoubtedly =] pmi=y
okt o2 20| F7t S R 7 B HE F AL O 3 7|ECE SHE MZATCHH, A|ZF Fojelo] 2Ys| o f5& Zo|ct.

[Such knowledge about people {who are blind and, by extension, other socially marginalized people}],

[1%0 FABA B A (=that) of Ltot7t 29/
AlZh FoQl, of Ltot7t ChE AR 9] AE o ChEt o218 x| 42

can make us appreciate them and celebrate their unique abilities as they really are,

make+Z O+ SAIRIE L H (8 distinct, exceptional ~Ng, %0| * M=do|4
B9 7HX| & ™stn 1520 nget s e Az 7|dE 5 4 sict
t

[rather than discriminate against, pity, or patronize them
EES

S,
[1 TXAR — 3A 8"
JEE XHESHAHL, SHBILL 52 ZEE Ko E|=2 CfStE 20| ofL 2t

r some incompetence {that does not exist except as a figment of our traditional, prejudiced imaginations}].

f
o|g=2 (2h competence T ZHACHHAL ~2 X elstH () biased, (g} fair
2|2 ZEH0|n HAN ALZTT 40| i th Al A HestH MK Y= FSEHS 0|RE

* marginalize: 2~ 2| A|7| T} #* patronize: Z 2 = X Ef = 2 CHSICE ##* figment: 710 24
@ 22| ABO| FHe oHI2 At2le
@ XENtX|Ql Fofl oM T ne2 HA
® Hojol AHE n2{5to] Mot A 2 2
@ A% A9 ABol FA - AMF HE BHEEX
® H7i 2{0| ROfQIS O[3t IS0 S R QMY & 9t

o AT oX 1%

Words & Phrases

01 disability 2ol 02 criterion 7|Z (pl. criteria) 03 competence s

04 biased s 05 in favor of ~O| A 2[5k 06 sighted s =2+ As
07 competent Fsdt 08 ynfair 2378% 09 definitely =83

10 by extension o Ltot7t 11 appreciate 7HK|E QI et 12 unique nash 553
13 discriminate Kt SO 14 incompetence 2sa 15 prejudiced HZAO T

L EE 6 NERNTER
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the role of imagination in shaping our perception of reality

When you think, you are using your imagination to create an image or picture [in your mind] of an event

to ™A HEAT
' i e
rather than the real thing. e W i
B rather than A : A2t7| ECH= B ;- b ratner than ;
I-not AsomuchasB |
o{2{ 20| ‘dzfe ojf, M2 SRSHe HH|EQl Z40| ol Atzof ciEt o|O|X|L} O3S O340 THED Q= AO|CE, |- notsomuchasAasB I

If you are driving home [from a football match], [reviewing the game {in your mind} ],
SART EATS-SAISH SAT

you are merely imagining [what the game was like].

() just, simply how (X) < | ‘
2|20 £ Z7IE OhXI X+E 210 Tof| 7h= Zojl 018 £2 2 F7|E Y6t kA, 3 F2[7F o =X Ox 443tn = Aol
[ the game P &242| comma
The game is no longer real; it’s now [only in your mind, in your memory].
O 0|4 ~7t Ot (= not real any longer, not real any more/anymore) SAT
3 37l= o oj¢ §ido] ot H, 22 X & oE{zel otg&ott, & o2& 7|1y sob ey,
[Tip] how 01z B2 F7| !
LA Sl !
%masafeal once, but not any longer. | moer et e oIx] ool T Lh |
g - 'Ot ~X|' (YE) : how B/% SV i
aZi2 st HMOIAX| T o o] 42 D HX| 8iCt. - OfEA ~X" (Y™) : how SV i

sateslEVdhY, if you are thinking about [how bad your marriage is], you are considering it [in your mind].
QK| Fo| % MEHHO A how bad your marriage is < SA
OpXE7EX| 2, Of2]20] 2| 22| Z= UEo| oLt oF Z2X|of s WZtstn QACHH, o2 F2 IS o222 OS50 M2stn U= Ao|Ch

I

1t’s all in your imagination. You are literally ‘making up’ your relationship.
AR 1K 2| L make up: @dSICH (}) create, fabricate

o
of QICt’ o222 & A= of2{2 o] A E U= A= AL

il

iy

rin

e M4

a»

. . . . M &
The thoughts [ you are having {about your relationship}] are just thoughts.  Lip almost/nearly + SAt »

I'7{21'2 o|0|8tE= almostLt nearly: !

55 L X2 BAHYAL which/that 42 {} HEAT S5V | SAILF BEAIZ QoA AlBICH
o2 20| of2{=2| BA0f ChsH x| A= Yzb2 TR dzrd Eolct. I - I am almost always hungry. i

| ot |

because (X) Eh=S i th=vo Loz 3o
7| wf20of &go] 2ol S LMK = QSrhets SE2 Aol g4 AtMOo|CE

The reason [¥ things ‘seem so bad’] is [because your mind is able to {recreate past events},
L B A why A2
and {preview upcoming events}, almost as though they were happening right in front of you, at that moment
AT 2 AT E) ORX| ~ QI AN ™ (=as if) -« OIEHOI4 7FEE Ot (AAYE SAh SAR =M A+ AT
— even though they’re not].
HIE ~AX|2tE

dgo| ‘A LA 2ol 0| = HAEE AKX XTI =7F AHo| OHX] HIZ EA0|A YojLt= AKX T, 62|22 0p30] 2472 AFHE s,
Ch7te = ArZiE 02| 2 5= A7] yZolch,

To make matters worse, your mind can add additional drama to any event,
2Ytdes Ladd A to B: AZ BOI| =7tstct! L (3E20IM) 0ofH ~2te
[T -
HY7HSo R, of2{2o| 032 o AfZo= =7t E2tnrE Hsto i [Tip] How Vs What ~ like :
P a0 9lstof P HRF ZZ (=much, far, still, a lot, by far) s How is AbZF ~7 0 42 &JEfLE Ohst

[

. . . . L What is AMZ like ~? : &4 !
thereby making that event seem even worse than it really is, or was, or will be. | oy is A2 ~7: aejLt t=g |
[

ST 2 AHZ D L make2| OC (RIFS7EAh I L what is AH2 like ~? : S3

r
i
i
i
i
i
i
i
i
i
i
i
i

AHZHO| M O L2{StALEL, A0 AL, Oj2ol Dajg e B of LhuA| 8ol %S 4 Utk
Mzict

3! ®
53 9ze st @ st
= glea
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of imagination in shaping our perception of reality

-

01 rather than ~0| ot 02 review 27|sch 2550 03 merely
04 Jiterally 2= 05 make up ~= BHS0f LHC} 06 old saying
07 recreate THASIC, £ &2|CH 08 preview oj2| 2ot 09 to make matters worse

tE

Eq

NERNTER



